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2tz AdAge(2010)

1) Kara Swisher(2010. 1. 4). “Exclusive: Apple to buy Quatrro Wireless for $275 million”.
AllThingsConsidered.

2) Kunur Patel(2010. 12. 14), “Apple launches first iAd for iPad, for Disney’s Tron Legacy”. Ad
Age Digital

3) David Zax(2010. 12. 1). “Watch Europe’s first iAd for Renault’s Tron—y Twizy EV”. Fast
Company.
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Appleo] i0S 4 WAL 7|Wro 2 mutd Fi Au|A AFGS A A2 F25
gret A2 APdoltt. Apple> (19 204 Hzo] 20114d 1&£7] 7|&o= A
mjEo A ©Er]e] dufj H|Fo] oF 90%E AR LR E 7M. 7
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Apple Inc.—Revenue by Category—Q111
iPad Sales Mac Sales
(17%) (20%)
Other P
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Z}&: www.macstories.net
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4) Graham Spencer(2011). “graphical analysis of Apple’s Q1 2011 financial report”. macstories.
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1 Apple 23.09
2 Samsung 16.48
3 HTC 15.50
4 Research in Motion 11.05
5 Motorola 10.70
6 LG 9.34
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5) Elizabeth Fish(2011. 10. 26). “Apple leads device manufacturers in mobile ad impressions”.
Macworld,
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9) Leena Rao(2010. 10. 23). “In the fight against Apple’s iAds, Google plays the cross—platform
card”. Techcrunch.

10) Erick Schonfeld(2011. 2. 10). “Mobile insiders say Apple’s iAds are hurting”. 7echcrunch.

11) David Murphy(2010. 10. 2). “Adidas second to drop out of Apple’s iAd platform”. PCMag.

12) Kara Swisher(2011. 8. 17). “Exclusive: Apple’s mobile ad head Andy Miller departs for High—
land Capital”. AllThingsD.

13) John Paczkowski(2011. 2. 23). “Exclusive: Apple halves minimum iAd buy”. Al/ThingsD.

14) Adam Satariano(2011. 7. 8). “Apple has just a small bite of mobile ad market”. SFGare.
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Ave-style wooing”. PaidContent.
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