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Create a ‘Fact & Myths’ page
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VOLUNTARY SAFETY RECALL FACTS

because your children
are our children, too
Dear Fellow Parents,

Many of us at Mattel are parents ourselves. And like you, we
know that nothing is mare important than the safety of our
children. As you may know, Mattel has recently voluntarily
recalled some products for two different rea

imper iated with

We hope that we dont have to recall any more products, but if
we do, we pledge to address the matter promptly and to
inform you quickly.

Our long record of safety at Mattel is why we're one of the

most trusted names with parents. And it is our sincere hope

that the actions we are taking now will maintain that trust in

the future. e fully nd share facts with family and
from the information.

Thank you far your continued trust.

Bob Eckert
Chairman & Chief Executive Officer
Mattel, Inc.
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